12-Step Blueprint for Recruiting Participants Online

This handout summarizes a practical, research-informed process for effectively recruiting
participants using online platforms such as listservs, Facebook, Linkedln, and other social media.
The steps are grounded in ethical guidance from the U.S. Department of Health & Human Services,
the British Psychological Society, and recent literature on online recruitment in counseling and
behavioral research.

1. Confirm IRB & Platform Compliance: Secure IRB approval for all recruitment materials and
verify compliance with each platform’s posting policies.

2. Define Audience and Map Venues: Identify inclusion/exclusion criteria and locate listservs,
social groups, and communities relevant to your target population.

3. Establish Professional Presence: Create a landing page or study website with approved
language, institutional contact, and consent details.

4. Draft Platform-Specific Copy: Tailor wording for listservs, Facebook, or LinkedIn. Use plain,
inclusive language and include IRB number.

5. Address Sampling Limitations: Acknowledge that online recruitment is nonprobability
sampling; plan to disclose these limitations in your report.

6. Create a Measurement Plan: Track link performance and participant flow (impressions, clicks,
completions) to monitor effectiveness.

7. Pilot and Schedule Posts: Soft-launch in select venues, get moderator permissions, and rotate
content to avoid overposting.

8. Screen for Eligibility & Authenticity: Use attention checks, time-on-page, IP/geolocation filters,
and duplicate detection to minimize fraud.

9. Protect Privacy in Outreach: Avoid collecting identifiable data via DMs or public comments;
direct potential participants to secure forms.

10. Optimize with Data: Adjust strategies based on recruitment yield while respecting group
norms and posting frequency.

11. Document Transparently: Archive posts, dates, and permissions for IRB records and final
methodology reporting.

12. Close Out Respectfully: Thank communities, remove recruitment posts, and note lessons for
future studies.

Jencius, M. and Marder, S. (2025). Effective Strategies when Using Online Methods for CES
Participant Recruitment. ACES 2025 conference 10-10-25, Philadelphia, PA



